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ABSTRACT

It is vital today, to endure competition, retain brand name and sustqiy, the
productivity of any organization, which are in a perpetual state of arduous Struggle,
with the entry of innumerable competitive organizations into the marke
Globalization has made organizations grow beyond their regional and nationg
boundaries and also it has resulted in increased competition amongst organizationg
in an unprecedented manner. New ethical, legal and conducive business strategy
enriching all the stakeholders of a business directly and indirectly is a need of the
hour for organizations to survive in the 21° Century.

This study comprehends with Corporate Social Responsibility, the crisis that
companies face due to improper CSR System, which are the reasons why Social
Responsibility becomes a factor that can no longer be avoided and discusses the
important methods that could be utilized to curb this problem.

Keywords: Capacities, Corporate social Responsibility, United Nations Industrial
Development Organization. Voluntry Norm

Introduction

Promoting the uptake of CSR amongst Corporate requires approaches that fit
the respective needs and capacities of the businesses, and do not adversely affect
their economic viability. The United Nations Industrial Development Organization
(UNIDO) defines that CSR programmesprove to be a successful tool for all

‘Corporate in countries to assist them in meeting social and environmental standards
ut compromising their competitiveness.
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Specifically, there is a tendency which I;
; ; y which links T
values in the classic entrepreneurial mode] a: onethe lack of ethics, principles and

. : of the most importan
eXplall-llng the 'cPrrent econOfmc and financial crisis, Stigliz (20(?8% ; reas:;:
financial authorities have not innovated as they should have done to reS:':Oglzlestj tht

nd to the

needs of society, in the sense of inco i . J
variables beyond pure economic profit forr}t)I10:::::::ggsi:':ttfl m Ak b svpemepe)
As a result of the combination of the economic and fmanciga.lp:;:?ss- i

% P sis with what has
been called an entrepreneurial crisis of maturity, Corporate Social R ibili
(CSR) has risen to prominence in the last decade. Even though CSeIs:p‘i)s11 S; n:i
controversial concept, everybody in the academic and business spheres agree that it
is a fundamental strategy for achieving the sustainable development that our
globalized world needs.

The new Companies Act has made it mandatory that companies with a
market capitalization of more than 5 Billion rupees have to spend 2 percent of their
annual net profits on CSR. India is perhaps the first country in the world to have
CSR in statute; this is because an estimated 300 Million people in India live below
the poverty line. This initiative by the Ministry of Corporate Affairs is a significant
and welcoming move, many civil society organizations have warned that the new
law and its provisions may have only a mere superficial impact if funds are not
prioritized for the target communities and purposes and it could result in large

~ companies siphoning of more funds under the provisions of the new Companies Act.

~ Objectives of the Study |
1. To understand the actual motive behind a company for engaging in CSR.
2. To compare the actual and true intentions of incorporating CSR by a company.

" 3. To analyze the important factors why CSR is necessary.

" Review of Literature
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theory also suggested that in what form companies should m

responsibilities whether historical, political or legal form. :

Shah, Bhaskar (2010), has taken a case study of public sector “ndertakjng e
Bharat Petroleum Corporation Ltd. in their research work. The researcp | '
discussed that there is a broad relationship between the organization and soci
Organization has its existence only with the society. Organization ygeq the
resources/inputs of the society like material and human etc. In reverse,
organization provides services to the society. From the case study of the BPCL
was found that company has taken a lot of initiatives in order to serve the society,
Borogonovi, Veronica (2011), article in knowledge@ Wharton, stated that today
CSR has different meaning for different companies. Some termed CSR in the Seus;
of social issues while other for environmental issues. But there are not any
mandatory guidelines for CSR so that the problem of areas of CSR can be sort out, [,
addition to this, the researcher discussed about various views and plans of
government and other authorized institution like union corporate minister like My,
Murli Deora, Companies act 1956, Companies bill 2008 and 2009, Dhaval udapj
(CEO of non-governmental organization), FICCI etc. All these institution anq
persons presented their ideas and bills about CSR requirement. The paper also
differentiates the term CSR from other one like Corporate Philanthropy, CSv
(creating Share Value) etc. CSR has defined in such a way that how the businesses

are conducting their activities in society marked at the place.

- Research Methodology
=  Primary Data: It is the data collected by the researcher himself from the field

- for the first time. For this research paper on CSR primary data was collected
- through a questionnaire.

Secondary Data: It is the already existing data and for this research study, it has

obtained from books, journals, newspapers and Internet.

ulation:2823 employees of Serum Institute of India, Pune

S dEm

the help of Pie Charts.
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Data Analysis
Tablel: General Reasons for Companies engaging in CSR
REASONS FREQUENCY | PERCENTAGE
Corporate Reputation 15 50
Direct influence on Brand Image 6 20
Attraction and Retention of Desired 4 13
Employees
Direct effect on Sales and Profits 5 17
TOTAL 30 100

Figure 1: General Reasons for engaging in CSR
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Figure 2: Tru

e Factors for incorporating CSR
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Inference

It could be easily analyzed that true commitment towards the philosophy of

CSR was the reason for incorporating the same by the organization.

Table 3: Important Reasons why CSR is important to the Business

REASONS FREQUENCY PERCENTAGE
Employees Demand for Companies to 4 13
be Socially Responsible
Consumers Expectations for Better 6 20
Business Practices
Creation of Competitive Immunity and 8 2%
Sustainability of Business in the Long
Term

ment of Capitalism 4 13

8 i

30 100

tant to the Business

Immunity and Sustainability

mployees Demand for
mpanies to be Socially

esponsible 2
onsumers Expectations for

jetter Business Practices

eation of Competitive

usiness in the Long Term
Ivement of Capitalism

62
-

Scanned with CamScanner



“Enterprise Innovation & Dynamic Business Trends”

- Inference

Findings and Interpretations
1. A good majority opined that corporate re : y
putation was th i
i for companies engaging in CSR. S shec huGNESE
: 2. :True comr.mtment was found to be the most influencing factor for organizations
~ incorporating CSR.
3. Mo.ral ur.lperative and creation of competitive immunity for sustaining the
| business in the long term were the two main motives for organizations to believe
- that CSR was important.
Suggestions
- 1. The organization should try to explore CSR for creating felt assets and services
- for the society rather than merely to augment its corporate reputation
‘2. CSR could be used as a powerful via medium for building a positive workplace
¥ environment through employee engagement
3. The organization should strive to involve personnel at all levels of management
~ for CSR initiatives undertaken by the organization from time to time

omply with CSR

es can no longer ignore social responsibilities because it:

1ses Brand Image and Reputation

s customer loyalty resulting in higher sales, profits, market shares, etc.
atory authority interventions

=
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Conclusion .7
that the modern consumer expects businesses tq take sy

It is clear to see e are manifold.One of the strongest
d the benefits of doing so S Bumenyg
approach, an der business strategy is the boost it bringg 1, You

for adopting CSR into your wi . Lo .
organization’s brand image and reputation.A good public image is g o .

marketing asset and its importance just cannot be underesfimated.ln turn, this ¢y
lead to increased customer loyalty and sales. One of the findings of this study revegls
that moral imperative has been a major motive for the organization to belieye g
CSR could no longer be ignored. Moreover, corporate social responsibility i &
important factorwhen it comes to making a purchase decision by the consumersj;
today’s competitive business world.One of the tenets of CSR is that the interests of
all stakeholders in the business are taken care of, and this includes one of the
company's most important assets - the staff.Having an effective and transparent CSR
strategy in place has been consistently linked with increased employee satisfaction,
productivity and retention.There is no denying that in today's business world, those
that look outside the sphere of their organization and consider its social impacts are
the ones that succeed.
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