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Market targeting is a process of taking decision regarding 

the market segments to be served.

Firms have to evaluate the segments & decide how many

segments are  to be served.

Ex: Firms supplying text books may form segments of the market as

(a) School books     

(b) College Books                    for each segment sub-segments

(c ) General Books                (based on university) can be formed.

(d) G.K..Books



I . Evaluating the market segments

A. Segment size & growth

B. Segment Structural attractiveness

C. Company objectives & resources

II. Selecting the Market Segments

A. Single Segment Concentration

B. Selective Specialization

C. Product Specialization

D. Market Specialization

E. Full Market Coverage












