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Graphic design is the art of arranging pictographic and 

typographic elements to create effective 
communication.

Designing is an act of visual organization

Design is a fluid process, guided by designers sense of 
intuition, reason, and aesthetic judgement.









“It’s not what you look at that matters, 

it’s what you see.”

Henry David Thoreau

American Author, Naturalist, Poet



“The challenge is for the graphic designer to turn data into 
information and information into messages of meaning.”

Katherine Mc Coy
American, Educator, Graphic designers.
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LINE

• Represents a "path" between two points. 

• It can be straight, curved, vertical, horizontal, diagonal, or 
zigzag. 

• Lines imply motion and suggest direction or orientation. 



Lines invoke specific feelings:

• Horizontal lines - tranquility and rest.

• Oblique lines - movement, action and change. 

• Vertical lines - power and strength.

• Curved lines or S shaped lines - quiet, calm and sensual 

feelings. 



Diagonal line 
composition



Vertical lines



Horizontal line composition







Lines that converge imply depth, scale and distance. 



SHAPE 

• Shapes are the result of closed lines. 

• Shape can be thought of as the outline of an 
object, or that which gives it its two-dimensional 
appearance. 

• Some primary shapes:

Circles, squares, triangles and hexagons all of 
which appear in nature in some form or another.

http://guymanningphotography.wordpress.com/2012/02/15/shapeform/shapeform-2/




















Shapes and symbols have subliminal effects and are used with great effect by designers to ensure that 
the right message is portrayed. 
Shapes, boxes and borders are used in design to draw the eye, to add value to design and content, and 
to partition elements and enhance flow.

Highlight of moods that are associated with different forms:

• Circular shapes – Curved shapes are perceived as feminine and evoke such feelings as tenderness, 
warmth, love, friendship, care, support, protection, affection, comfort, compassion

• Squares & Rectangles – psychological emotions that are conveyed by these shapes are reliability, 
familiarity, strength, stability, power, balance and dependability. Hence the expression ‘think 
outside the box’ meaning to think differently, unconventionally or from a new perspective.

• Triangles – triangles are perceived as masculine and are seen to refer to energy, power, balance, 
law, science and religion.

• Vertical shapes & lines – these shapes and lines convey masculinity, strength, power, aggression, 
courage, brutality and dominance.





FORM

• Shape with dimension or volume is form

• Form is the three-dimensional counterpart to shape

• Form has height, width and depth 

• Created by other fundamental elements of design

• Basic geometric forms:

cube, sphere, ellipse pyramid, cylinder and cones.



Three 
dimensional 
form has 
depth as 
well as 
width and 
height. 

Form is achieved by integrating depth or volume to the equation of shape



Types of Forms

• Geometric Forms

- Forms based on mathematical equations

- Derived from geometric shapes

- Cube, pyramid, cylinder

• Organic Forms

- Formed in nature

- tress, leaves



Bauhaus School

The most basic 
tenet of the 
Bauhaus 
was form follows 
function.

• Paul Klee

• Josef Albers

• Wassily
Kandinsky

• Herbert Bayer

Bauhaus School ‘building house’ - founded in 1919 by Walter Groupius, Weimar, 
Germany. 
The movement sought to embrace 20th century machine culture in a way that allowed 
basic necessities like buildings, furniture and design to be completed in a utilitarian but 
affective manner.

https://99designs.com/blog/design-history-movements/know-your-design-history-the-bauhaus-movement





VALUE

Value is the lightness or darkness of a colour. 







COLOUR

• Powerful expression of mood and emotion. 

• Warm colors - feel happy and optimistic/ angry and 
irritated. 

• Cool colors - create feelings of tranquility and peace. 

• Color wheel



Colours are segregated into:

• Primary colours

• Secondary colours

• Teritary colours

Schemes

• Analogous colours

• Monochromatic colours

• Complementary colours

• Triadic colours

• Quadratic colours



Colour Wheel



Red
Pink

Brown
Orange

Yellow
Green

Blue
White



Colours

• Red symbolizes: action, confidence, courage, vitality.

• Pink symbolizes: love, beauty.

• Brown symbolizes: earth, order, convention.

• Orange symbolizes: vitality with endurance earth, order, 
convention

• Yellow symbolizes: wisdom, joy, happiness, intellectual 
energy.

• Green symbolizes: life, nature, fertility, well being.

• Blue symbolizes: youth, spirituality, truth, peace.
• White : Purity, kindness, openness, truth.











SPACE

• Space is defined and determined by shapes and 
forms. 

• Positive space is where shapes and forms exist; 
negative space is the empty space around shapes 
and forms.

• For images to have a sense of balance positive and 
negative space can be used to counter balance each 
other. 

• It allows the human eye to read easier. 





Space is also 
important because it 
adds drama.







Negative 
and 

Positive space



TEXTURE

• Texture is the surface quality of a shape -
rough, smooth, soft hard glossy etc.

• Texture can be physical (tactile) or visual.

• Texture styles - paper, stone, concrete, brick, 
fabric and natural elements. 



Texture makes two 
dimensional image 

look three 
dimensional.



http://jasonjulien.com/




Good Visual Design?

• Communicate intended/ core idea.

• attract, inspire, create desire and motivate the 
people to respond to the message.



Why do we elements of 
Visual Design?



Identify











Thank You


