
Poster Design Guide



1. Poster Design Practices
- Identify the goal of your poster

Before you design your poster, think about:

What core message you want your poster to communicate.
What mood your poster to convey.
Where your poster will be shared.

For example, if the goal of your poster is to get people to attend a conference, 



For example, if the goal of your poster is to get people to attend a conference, 

-The yellow contrasts with the blue, putting em-
phasis on the time and place of the even and 
the featured speakers (information that is likely 
to pique the interest of attendees).

-The name of the conference is also written in the 
biggest text.

-The title is followed by a brief description of 
what the conference is about.

-The background image re�ects the theme of a 
team working together to achieve a vision.



2. Use bold and contrasting colors to draw attention 
to your poster



3.Use striking, high quality images in your poster design 

Every visual you include in your poster design 
should play a role in attracting attention and 
making information easy to understand.

The image you choose should be unique. They 
should be picked strategically to elicit an emo-
tional reaction from your audience.



4. Use no more than three different fonts



Using more than three fonts but compensated by matching colours



5. Use CMYK colors

Certain colors won’t turn out right when printed. That’s why it’s important to use the right 
color palette from the get-go, so you don’t get attached to a design that won’t translate prop-
erly to print.

CMYK colors stands for Cyan, Magenta, Yellow and blacK. Printers use CMYK colors so to 
ensure that your poster looks the way you intended it to, design your posters for print using 
CMYK in the �rst place.  



-Size 200 points for the header. 

-The body text is sized at 24  - 48  points:

6.Choose a font that’s easy to read from far away



Standard bleed size is 3mm

Blurry pictures can be easily avoided by simply exporting your poster in the right resolution. 
Export in a 300 dpi resolution so that the image won’t come out blurry.

7.Export in the right resolution

8.Set bleed marks for printing



A portrait orientation looks best for mobile viewing.

But if you’re promoting your event on Twitter or Facebook, banners generally �t better on 
their newsfeeds. In that case, a landscape orientation is �ne.

planning on sending your poster out in an email, a 1080 x 1080 dpi square poster is a safe bet

7.Optimize your poster for social media sharing


