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RIGRAZAAR

O Big Bazaar is an Indian retail chain of hypermarkets,
discount department stores, and grocery stores.

4 founded by Kishore Biyani in 2001, under his parent
organization Future Group.

O There are 250+ outlets in over 120 cities and towns across
the country.

O Itis also the parent chain of Food Bazaar, Fbb and eZone

O Sister chain of retail outlets like Brand Factory, Home Town,
Central, etc. Mr. Kishore Biyani

Managing Director & CEO




It deals with different segments like :
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Clothing and accessories
Food and grocery
Footwear

Electronics

Catering services

Home and office improvement
Telecom

Entertainment

Jewellery

Books , music & gift’s
Watches
Pharmaceuticals

Beauty and wellness
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RIGRAZAAR



Effective PR Tools :

1. Advertisements

electronic medium (TV advertising) -

v" Single advertisement series and reinforces the logical and
emotional benefits of the tag line ‘Isse Sasta Aur Accha
Kahin Nahin.

v" shot by well-known director VK Prakash
THEME -a nice family shopping theme

Aired in all premier news and family entertainment
channels in Hindi and leading regional languages.

AN

v Itis one more effective medium to reach out and

communicate to the customer about the joy of shopping at

Big Bazaar

f15RAZAAR

https://youtu.be/fmWiyNBN--8



https://youtu.be/fmWiyNBN--8

News story

Usage of print media & THE TIMESOF INDIAES
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Big Bazaar is now, sabke liye.

TODAY.,

| SHOPPED
FOR THE
FIRST TIME.
AND | CAN'T ;
WAIT :
TO SHOP
AGAIN.

Offers also available at
www.fbbonline.in

e e o s D e m" K:WI ‘ﬂ;m"w?. o‘ Blﬂ nAan' E;:::::::E}::

» https://www.afags.com/news/ad
vertising/54683 as-big-bazaar-
makes-over-140-stores-
wheelchair-friendly



https://www.afaqs.com/news/advertising/54683_as-big-bazaar-makes-over-140-stores-wheelchair-friendly

RIGRAZAAR
2. Website

A website is no longer a standard — it is HIGBAZRAR Orossounewessor- ~ @~ |
now a necessity. e Seites . Trendig »| Gl e Ao @ ez ookl -
A professional site makes it possible to
present the company'’s offer to a wider BIE BAZAAR
outreach.
It acts as a virtual showcase that ID l\“ " G HT fEES St
. . EXCLUSIVE
encourages potential clients to establish A L E
cooperation with the brand. S ONLINE DEALS
An attractive and functional website is 20™ SEPT, 9PM. REGISTERNOW

crucial to building brand image.

A website does not only serve a
marketing purpose

It is also an excellent way to gain the
trust of potential clients.

https://www.bigbazaar.com/



https://www.bigbazaar.com/

RIGRAZAAR
3. Social Media

facebook » Active account

in every single
) media.
BIGRAZAAR 12 HOURS OF

EXCLUSIVE
ONLINE DEALS

Big Bazaar @ & B REGISTER NOW "

Forgot account?

Home
Posts

Events il Like #¥ Share

Videos

v' Tackle Customer Complaints Efficiently =~ v Branch Outed

v’ Provide Q & A’s v Use Games

v" Benefit to Your Audience v" Frequent Updating
v' Use Hashtags Often

v' Optimize Accounts — Keywords v Produce Valuable

Content



» https://in.linkedin.com/co

Twitter mpany/big-bazaar---
future-retail

LinkedIn

Linked m Jobs v Big Bazsar - Future Retail

now, aive 1,60,000+
GIFTING OPTIONS TO YOUR EMPLOYEES.
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Toeets Toweats & rephany Veda

Big Bazaaro
» .
R By Rasnn &
Ware Vumer ptw Nt B bases L T e PR W Sy — Py
Moty rane heaat s ._' von - G . Big Bazaar - Future Retail , View all 1,796 employees
- . . Retail

e L. —

About us

> https://twitter.com/bigbazaar?lang=en

Big Bazaar is a household name that is used synoaymously with ‘retail” in India, We represent the
requitements of 3 typical Ingian home. Founded in 2007 by Kishore Biyani, we as a retail chain operate

undet the parent organsation - Future Group - that holds a sqnificant prominence in the Indian retail


https://twitter.com/bigbazaar?lang=en
https://in.linkedin.com/company/big-bazaar---future-retail

YOUTUBE CHANNEL

» https://www.youtube.com/channel/UCb
v5TQkcKvj3ggQzchaMtCQ

e RSN

v C v cook Along is a live cooking show that is
hosted on the brands YouTube channel;

816 RAZRAR
C ‘I( L ; Big Ba_zaar Food, every Tuesday, Thursday
a ong " and Friday at spm.
| v' Cook Along show enjoys a growing fan
base of viewers and offers recipes that can

\ ¥ O =i be tried across all communities in India.


https://www.youtube.com/channel/UCbv5TQkcKvj3ggQzchaMtCQ

4. Press Release

> Definition - “A press release is a short, compelling
news story written by a public relations
professional and sent to targeted members of the
media. The goal of a press release is to pique the
interest of a journalist or publication”.

» Big Bazaar Total 34 press releases within last 5 years
(2015 — 2019 September)

) 4

future group
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Blll mumnﬁ
All new Big Bazaar GEN NXT store launched in Noida

Blg Bazaar Gen Nxt opens at DLF Mall of india

Multh rial experk and technology set to make shopping & lot smarter,
easler and joyful

Enhanced Customer service features like Sit-down billing, Smart trial rooms,
endless Alsles and relationship s

18 December 2015, Noida:Future Group today welcomed people of NCR to
experience next generation world class shopping at its all new Big Bazaar GEN NXIT
store at DLF Mall of India in Noida. The Big Bazaar GEN NXT store is designed to be
smarter and experiential- through use of technology, innovation in services, layouts &

sections and digital interfaces.

Big Bazaar GEN NXT store located at DLF Mall of India and spread over 56,000 sq feet
area is 'he very latest in retail innovation” and “Next Generation’ version of Big Bazaar

store.

The Big Bazaar GEN NXT store brings the best of retail innovation under one
roof. Speaking on the occasion, Mr. Kishore Biyani, Group CEO, Future Group said,
“We have put our 15 years of learning with Indian consumers in creating this concept of Big
Bazaar Gen Nxt. It is designed to give a mulli-sensorial, smart and easy shopping experience
that heightens the joy of shopping. We believe these stores will nadefine the Shopping experience
and set new benchmrks for retailing i India. Big Bazaar Gen Nxt store is where many of our
innovations and ideas to give consumers @ world class shopping experience have come together
and it’s great to see all under one roof.”

The Big Bazaar GEN NXTis designed in such a modular way that it will constantly
evolve and can undergo continuous upgrade to incorporate more technology-led
interfaces and innovations. Enhanced features like smart trial rooms, sit-down lounges

» http://dev.futuregroup.in/pdf/Big Baza

ar GEN NXT store launched in Noid

a.pdf


http://dev.futuregroup.in/pdf/Big_Bazaar_GEN_NXT_store_launched_in_Noida.pdf

» Graphical presentation of data about press releases by big bazaar in
last 5 years.

Account of press releases

2015 2016 plok iy 2018 2019




5. Press conference

TIGRATME

KP Mall,  MFC Complex, mm!f ~

hib
: a:mia\‘/ e |

Officials at Big Bazaar mall on Buddha
Marg in Patna. Aug.2,2019

M Venkateshwar Kumar,
Business Head (South)
addresses a press
conference, in Bengaluru
on Dec 20, 2014.



6. In store radio

v" Every outlet has a customized audio feed that plays day parted mood mapped
music inside the stores creating an audio environment where shoppers feels
comfortable, relaxed and happy to spend time.

v The Music is played in Hindi, English and Regional languages as per the city feed.

v" Advertisers can also run their jingles or ad spots in day parts and communicate
their brand message/offers through in-store Big Bazaar Radio.

115G RAZAAR



7. collaboration

1. Offer titled "T24-Shop More, Talk More”, where
customers are given talk-time benefits.

2. 2018- partnered with RVCJ Media as their digital
partners to promote the Public Holiday Sale through a
meme based campaign on social media among a young
and diverse group of people by communicating the
message through relatable content in regional
languages on Facebook, Twitter, and Instagram.

RIGRAZAAR

ENJOY

FREE

SHOPPING WORTH =500 AT

oIy jor “ 4 membpers

TALK 24

OFFER PERID:
1™ - 13" DEC. 2015 D et



2l RAZAAR

DINNER SET PE 50% OFF
MIL RAHA HAI BIG BAZAAR MEIN

Memes

AMALZING OFFERS ON KITCHEN
APPLIANCES AT BIGBAZAAR.COM

WWW.RVCI.COM

CHALO GF Kl MUMMY KO
IMPRESS KARNE KA
IDEA MIL GAYA..

#PublicHolidaSI N w
CUP NAHI TOH KITCHEN SET HE SAHI



AMAZING OFFERS ON KITCHEN
APPLIANCES AT BIGBAZAAR.COM

#lHén'déySa.lé
MENTION YOUR FRIEND
WHO COOKS WELL

RVCJ Media
= : Q

Last Day To Grab Offers!

Shashank Kumar,  &)S)®@3 (VSO WSSO +
% g4, Lokesh Sarve o) 1Qu®@)o 0Q 15,210
2QBBNIB Gald)o ST HOLIBNNIT®)

h 52 SIS eN B3
RVCJ Media @ Last Day Of Sale. Visit

Here—> https://goo.gl/tLD5ra
And Grab Offers Before You Miss Out!

l SALE.BIGBAZAAR.COM

Big Bazaar -...

-

Subhashree Dash Abhilash neiki aso au
chicken baneiki dako mte au Aurobinda
bhai kun &



8. Effective use of OQut-Door
advertisement

v’ Bill Boards

v'Metro advertising




v' Out-door advertisement
using Auto Rikshaw

—— 43 1 au AR -

| CURRENGY

v'flex hoarding
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9.Special Events

SHOP FOR

4000

GET BACK

--------------------------

--------------------------

e o 0 0 0
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RIGRAZAAR

gl |1E TIMES OF INDIAGE

Controversies

%

» 2015 Dec when pictures of a Big Bazaar ad in Times of India
was photoshop-ed, converting its text into an infamous
Hindi cuss word.

» CUTTIKA FAYDA UTHAO — CHUTI KA FAYADA
UTHAO

» Photoshop-ed version became a source of social media
humour . Affected the image of the newspaper too.



RIGRAZAAR

Big Bazaar
16 BAZMR 9 ° / Follow v
@BigBazaar N

v" The brand initiated #CheckBeforeSharing — sharing the Someone got ‘obscenely’ creative with our

.. . ) Advertisement
original advertorial with the compromised one. ) : :
J P which many shared without checking!

#CheckBeforeSharing

S THE TIMES OF INDIA= |
ORIGINAI.

Tackling strategy

v" The hashtag got trending in mere 13 minutes of its launch.

Puorosuoppsn" —

v" Trended regionally in Kolkata, Chennai, Bangalore, Thane,
and Mumbai.

v' Garnering more than 4200 tweets from 1090+ contributors
the campaign created a reach of 4.15 million and achieved
32.2 million timeline deliveries.

Twitter post on 29 Dec 2015



: Sood, Abhinav o - r T ' ‘
. é " fa | ‘ Gurkirat Singh ¥ Follow ) ZM H

| This is an eye opener for all those who e » ; ﬂ ot g { Follow
| thinks "internet mein sab kuch sach hota It's good to share smart content. But it's '

 hai" Share with ' smarter to share content from 'We should always share but share only the
| care.. ' good sources! #CheckBeforeSharing | correct things n

ot the incorrect ones

ckRetoreSharino
CNecKkpeioreona o)

v" Points like verification of content and fact checking came to
the fore in the conversation. Users also went ahead and
lauded Big Bazaar for their pro-active approach and sense of
social responsibility towards their consumers. Users
managed to create almost 4, 246 posts sharing their opinion.

v' Asingle tweet, helped Big Bazaar bring forth a number of
social media evils, while creating a sense of awareness.

"' May B I'm In Love! 2 Follow | é rAchnrh Mohandas 3 Follow
2 L
' Care about your followers, don't share | When you post something negative, it
L withoabthint ¢ t ekl 'reaches millions & even if you post a
Ko InKing, Wee responsiply \correction later, it won't reach all of them.
CheckBeforeSharing

\#CheckBeforeSharing



THANK YOU




